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アンケー ト 調査へのご協力、

誠にあ りがと うございました。

２００６年８月２０日

エコマーク認定商品保有企業の皆様へ

　残暑厳しいおりから、皆様ますますご清栄のこと とお喜び

申し上げます。

　 さて、この度はエコマーク事業運営改善を目的としたアン

ケート調査にご協力いただき、誠にありがとうございました。

皆様からの多くの貴重なご意見、ご指摘を今後のエコマーク

事業運営に活かし、エコマーク認定商品の普及促進に、より

一層努めてまいります。

　今後とも、どうぞよろし くお願い申し上げます。

　エコマーク認定商品保有企業様の一層のご発展をお祈りし

つつ、略儀ながらお礼申し上げます。

　 　 　 　 　 　 　 　 　 　 　 　 　 　 　 　 エコマーク事務局一同

Thank you Letter for a Questionnaire Survey 

Eco Mark News
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The Eco Mark is  a  voluntary  program ran by  Japan Environment  Association. 
Contract fees from licensing companies and application fees from applicants cover 
whole budget for our activities. In this “Eco Mark News”, the information related 
to Eco Mark Program such as newly  selected Eco Mark product  category  and 
proposals for certification criteria is provided on the basis of the “Guidelines for 
Eco Mark Program Implementation”. 
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Committee Report/Decisions

Eco Mark Committee for Establishing Category and Criteria (43rd Meeting)

The 43rd Eco Mark Committee for Establishing Category and Criteria (EMCECC, Chairman: Prof. Takashi Gunjima, 
Doshisha Univ.) was held on August 3, 2006. The followings are the discussions and the decisions made in the meeting.

〈Discussions and Decisions〉
1) It was decided that certification criteria for Eco Mark product category No.119 “Personal Computers Vesion2.0” was 

to be established on August 3, 2006 and that certification criteria for Eco Mark product category No.136 “Reusable 
Products Vesion1.0” was to be established on August 20, 2006 as shown in Table 1.

2) It was decided to set up a working group for new product category “Retail Services” (tentative name).
3) It was decided to set up a working group for new product category “Biodegradable Plastic Products” (tentative name) 

which was carried over from the last meeting.
4) The primary assessment of the proposal of new product categories was conducted. As a result, it was decided that
“Energy-saving water purifying apparatus”, “Porous concrete block for water purification with the added feature to 
eliminate phosphorus” and “Marine block made of coal ash concrete” were not accepted as new product categories. As 
for “Anti-slip solution for business use” it was decided to continue deliberation in the working group.

5) It was decided to extend the validity period of certification criteria for some product categories as shown in Table 2.
6) The drafts of partial revision of certification criteria submitted by Eco Mark Committee for Product Certification were 

approved and decided to be revised on August 3, 2006 as shown in Table 1.

Status of Certification Criteria (as of August 20, 2006)

Table 1   Establishment and Revision of Certification Criteria

Category
 No. Category Period of Open to 

Public

Date of 
Establish-
ment etc.

Certifi-
cation 

Criteria

Public 
Comments

Establishment
119 Personal Computers Version2.0 2006.5.20-2006.7.18 2006.8.3 Annex1 Closed

136 Reusable Products Version1.0 2006.6.20-2006.7.18 2006.8.20 Annex2 Closed

Partial Revision
126 Paints Version1.4 　 　 　 　－ 2006.8.3 Annex3 －

135 Products Using Photovoltaic Cells 
Version1.0 　　　　－ 2006.8.3 Annex4 －

Table 2   Extention of Validity Period of Certification Criteria

Category
 No. Category

Expiration 
Date after
Extention

Current 
Expiration 

Date

Reason for Extention of 
Validity Period 

101 Recyclable Suitcase with Collecting System after Use 
Version2.1 2008.3.31 2007.9.30

Because of the difficulty  in 
establishing new certification 
criteria by the day a year before 
current expiration date.

102 Printing Ink Version2.1 2008.12.17 2007.12.17

120 Paper Printed Matters 2008.6.30 2007.12.31

124 Glass Products Version1.1 2008.6.17 2007.12.17

2007.12.17125 Garbage Disposer Version1.1 2008.6.17
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Important Information on Certification Criteria

Product Category No.119 “Personal Computers Version2.0” was Established 

The version of the certification criteria for personal computers was upgraded and Eco Mark product category No.119 
“Personal Computers Version2.0” was newly established on August 3, 2006.

New certification criteria focus on certain items, which are beneficial for consumers, such as measures against VOC 
emission, improvement of energy saving performance, improvement of low-noise performance and durable design. The 
criteria also stipulate the implementation of life cycle assessment for 
the first time considering the reduction of CO2 emission throughout 
the product life cycle to prevent global warming, so that the products 
will become more environment-friendly.

Certification criteria for the sophisticated products like personal 
computers tend to become complicated. We considered the layout of 
certification  criteria  and  reorganized  the  criteria  items  and 
verification  methods  so  that  the  criteria  would  become  easier  to 
understand  and  more  companies  can  apply  for  certification  while 
keeping the credibility. For that purpose, we remarkably improved 
the efficiency of work such as making certification forms compared 
to the previous version of the criteria.

New Product Category No.136 “Reusable Products Version1.0” was Established 

Certification criteria for Eco Mark product category No.136 “Reusable Products Version1.0” was newly established 
on August 20, 2006.

This product category is intended for the products that contribute to the reduction of environmental load by reusing 
them. In particular the certification criteria evaluate the reduction of  environmental  load based on the whole process 
including product  design suitable  for  reuse,  collecting system for  end-of  life  products,  recovery  procedures  such as 

cleaning and parts replacement.
“Reusable Filter for Replaceable Dustproof Mask” was adopted as 

the first product in this category. We evaluated the effect of reducing 
environmental  load  by  this  product  including  the  reduction  of  CO2 
emission by reusing the mask filter, which is usually disposed after use.

From here on, products with a reusable feature are to fall under this 
product category. This concept is different from the existing product 
categories  and  certification  criteria.  Other  products  fall  under  the 
existing product categories will continue to be treated in corresponding 
categories.

Information on Eco Mark Products

Tableware Using Recycled Fluorescent Light Tubes was Certified for the First Time as Glass 
Products in Eco Mark Product Category “Household Commodity” 
 

Fluorescent light is used at various scenes such as at home, office and many kinds of facilities. Approx. 400 million 
fluorescent light tubes are disposed in Japan per year and the current situation is that most of them are disposed to landfill. 
Also the quantity of  mercury contained in used fluorescent light tubes reached around 4  tons,  which may cause soil 
pollution, etc. depending on a processing/disposal method.

Shotoku Glass Co. (headquarters: Sumida-ku, Tokyo) carried out the product development using the material, which 
was recycled from used fluorescent light tubes and detoxified, in order to improve the situation by reducing waste and 
utilizing resources effectively. Finally they successfully commercialized the tableware, “e-glass” series. This series was 
certified for the first time as glass products specified in Eco Mark product category No.128 “Household Commodity
 

Sample image

Sample image
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Version1.3” in July, 2006 (certification No.06 128 017/018).
As for the processing method of used fluorescent light 

tube, they succeeded in detoxifying the material completely, 
that is they eliminated mercury contained within,  with the 
cooperation of  Sawaya Co.,  Ltd.  (headquarters: Kanazawa 
City,  Ishikawa Prefecture)  who  offered  their  technique  in 
detoxification. The safety was proved after the dissolution 
test  based  on the environmental  quality standards for  soil 
contamination.

The “e-glass”  series  doesn't  use  chemicals,  which are 
normally  used  when  they  dissolve  glass,  in  particular 
bleaches to enhance the clarity of glass, clarifying agents to 
eliminate air  bubbles,  etc.  Therefore,  the finished  product 
has natural texture of recycled glass. They also manufacture 
the product by hand taking advantage of  the technique of 
traditional handicrafts and they pursued the warmth in the 
product design, which was attained with collaboration from 
Natsue Mohri, a glass designer. 

In addition they make effort to reduce environmental load by using recycled  paper,  etc.  for product catalogs and 
introducing simple packaging as much as possible. They also plan to appropriate some portion of sales for the promotion 
of soil contamination control and recycling programs, etc. in order to contribute to environmental conservation throughout 
the business process.

The products using recycled materials sometimes became less attractive in looks and quality before. However, we can 
expect there will be an increasing number of eco-friendly products that can attract consumers more and have more market 
competitiveness if we draw out the characteristics of recycled material effectively with sufficient safety precautions, etc.

*Website of Shotoku Glass Co. http://www.stglass.co.jp/

The First Eco Mark Product in Photovoltaic Cell Module

“Photovoltaic Cell Module (product name)” (certification No.06 135 004) by Sharp Corporation was certified by Eco 
Mark for the first time as photovoltaic cell module for a solar power generation system specified in Eco Mark product 
category No.135 “Products Using Photovoltaic Cells Version1.0”.

Sharp Corporation is the world's leading manufacturer of photovoltaic cells for 6 years running. The standard module 
“NE-100CT” and the corner module “NE-050LT”  (on the left) and “NE-050RT”  (on the right) in “NE Hipped Roof 
Series”, the hipped roof type modules for urban residence, were certified this time.

A solar power system can generate electric power from sunlight during the daytime and supply electricity for home 
use, etc. By connecting to the system of an electric power company, the solar power generation system can automatically 
transmit surplus electricity to the power company and can use electricity from the company when the system cannot 

generate sufficient power at night or on rainy days. 
Photovoltaic  cell  module  certified  by  Eco  Mark 
this  time  bears  a  function  to  generate  electricity 
from sunlight.

As  a  solar  power  generation  system  can 
generate clean energy and prevent global warming, 
it is expected that the capability of the system will 
be improved and the products will be used more 
widely.

*Website of Solar Power Generation Systems 
by Sharp Corporation
http://www.sharp.co.jp/sunvista/ (Japanese)
http://www.sharp-world.com/solar/ (English)

“e-glass” Series 
by Shotoku Glass Co.

“NE Hipped Roof Series”, hipped roof type modules for urban 
residence, “Photovoltaic Cell Module” by Sharp Corporation 

corner module 
(on the left)

corner module 
(on the right)

standard module
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Topics

Eco Mark Products Appear in a Gift Catalog 

Fujita Co., Ltd. (headquarters: Gifu City), a wholesale company of overall gift items such as goods for sales promotion
 and commemorative gift for events, has been conducting their business activities in consideration of the environmental 
aspect since early stage.

They use recycled paper, Eco Mark certified ink, etc. as well as the environmental-friendly book binding method for 
their catalogs. All of their catalogs obtained Eco Mark certification in 2001. Catalogs are also designed for customers to 
choose eco-friendly products easily by using the original index logos, etc.

One of their characteristic approaches is wholesale of gift items and an enlightenment activity through the catalog, 
“e-plan” (certification No.02 120 025, circulation of 80,000), which is specialized in eco-friendly products.

This catalog covers approx. 500 items of products in many fields including stationery, kitchenware, textile products 
(bedclothes, towels, etc.), bags and miscellaneous daily goods. The environmental feature of each product is indicated in 
an easy-to-understand manner and Eco Mark products can be identified accordingly.

There are also  the enlightenment information in the catalog such as a 
table of products showing Eco Mark certification and conformity to Law on 
Promoting Green Purchasing, explanation of the logos and terms related to 
environment, introduction of eco-conscious lifestyle, etc.

In recent years, increasing number of organizations has used eco-friendly 
products for sales promotion goods, commemorative gift for events, etc. In 
such  trend,  Fujita  Co.,  Ltd.  plans  to  increase  the  variety  of  Eco  Mark 
products and other eco-friendly products.

It  is  important  to  approach  potential  customers  by  utilizing  many 
marketing channels to promote eco-friendly products and Eco Mark Office 
will also make efforts in the penetration of Eco Mark products in new fields 
including the market described above.

*Website of Fujita Co., Ltd.
http://www.zee.co.jp/

Event Information

Eco Mark will Join and Exhibit at “Renewable Energy 2006 International Exhibition” and
“Japan Houseware Tradeshow 2006”  

Eco Mark Office will join and exhibit at “Renewable Energy 2006 International Exhibition” and “Japan Houseware 
Tradeshow 2006”. Please refer to the website of each event for details.

Date Venue Name of Events (URL) Programs

October 
11 (Wed)-13 (Fri)

International 
Exhibition Hall, 
Makuhari Messe

Renewable Energy 2006 
International Exhibition
(http://www.cnt-inc.co.jp/energy/)

We will distribute related leaflets and exhibit
 panels during the event. We will also offer 
consultation for Eco Mark certification.

October 
16 (Mon)-17 (Tue)

West 2 Hall, 
Tokyo Big Sight

Japan Houseware Tradeshow 2006
(http://www.j-houseware.com/
information.html)

We plan to set up “Eco Mark products 
exhibition zone” (tentative name) by 
grouping the small exhibition spaces in the 
venue in order to attract the attention of 
retailers, etc. to Eco Mark products.

“e-plan”, a catalog for eco-friendly 
products by Fujita Co., Ltd.
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Thank You for Your Cooperation in a Questionnaire Survey

From Eco Mark Office

We thank you for  your cooperation in a questionnaire survey in order  to  promote the improvement  of 
operation from the viewpoint of the companies with Eco Mark certified products further. We received many 
precious opinions and advices from you, which will be reflected on the operations of Eco Mark program in the 
future and we will  make greater efforts to  promote Eco mark products.  We will  appreciate your continued 
support.

Related Information

A Loan Program to Support the Environment-conscious Management 

While the recognition of importance of the environment-conscious management has been increased, several loan 
programs to support the companies who are proactively involved in environmental activities are developed by financial 
institutions. We are introducing an example, a program launched by Mizuho Bank, Ltd. targeting companies including 
those who are trying to implement the environment-conscious management in the future.

Mizuho Bank and Orient Corporation started “Loan Program for Environment-conscious Companies”, in December
 2005 to support environment-conscious activities by small and medium sized companies with the interest lower than 
normal loan. The significant aspect of this program is that it aims at not only the companies who obtained ISO14001, 
Eco-Action 21, etc. and actually practice the environment-conscious management but also the companies who intend to 
implement the environment-conscious management in the future. This is the first attempt by private bank.

The companies who intend to implement the environment-conscious management in the future will be assessed by 
point-addition scoring system based on the “Environmental Checklist” developed by Mizuho Bank. If they meet the 
certain criteria, they are eligible for the low interest.

In the area of “Energy saving, and Resource conservation” among environmental activities of the companies for the 
assessment, they set an item to check if the company preferentially purchases/uses eco-friendly products including the 
products with ecolabel such as Eco Mark and the products made from recycled/unused materials. Also, in the area of 
“Manufacturing of  eco-friendly products, etc”, they would give points  if  the  company manufactures the products 
certified  by ecolabelling program such as Eco 
Mark.

Mizuho  Information  &  Research  Institute, 
Inc. conducts the assessment and they continue 
to  monitor  the  planned  environment-conscious 
activities after the loan has been granted.

Financial institutions have important role in 
promoting the industrial activities. It is expected 
that  the  environment-conscious  management 
and/or development/use of eco-friendly products
 will be promoted by offering and utilizing loan 
programs based on the environmental point of 
view 

Contact: Please ask at the nearest Mizuho Bank 
for more information.

Assessment items (Fields of environmental activities) 
of “Loan Program for Environment-conscious Company”

- Energy saving, Resource conservation
- Measures for pollution prevention, Measures for chemical 

substances
- Manufacturing of eco-friendly products, etc.
- Reduction, recycling and proper processing of waste
- Reduction of environmental load arising from transport
- Development of scheme and structure for environmental 

conservation (environmental management)
- Other appealing environment-conscious activities
　 　 　 　 　 　 　 　 　 　 (source: Data from Mizuho Bank, Ltd.)


