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The “Eco Mark News” has been published since June 14, 1996 by 
Eco Mark Office in response to a revision of the “General Procedures 
for the Eco Mark Program”.  In this  “Eco Mark News”, the information 
related to Eco Mark Program such as newly selected Eco Mark product 
category and proposals for certification criteria is provided on the basis 
of the “General Procedures for the Eco Mark Program”.

� “Eco Mark Symposium (East Japan)” was held.: 
Eco Mark Symposium was held at Tokyo Women’s Plaza on Feb. 4.  For details � Page 3

� Keynote Speech by Prof. Takashi Gunjima,
Faculty of Economics, Doshisha Univ. 



Eco Mark Committee for Establishing Category and Criteria (Chairman: Prof. Takashi Gunjima, Doshisha Univ.)
decided the following during the 15th meeting held at the Japan Environment Association on January 31st, 2002.

<Decisions>
• A primary assessment of the proposal of new product categories (15 categories) presented at the 15th meeting of the Eco

Mark Committee for Establishing Category and Criteria led the committee to decide to continue to consider “detergents”
and “rechargeable and reusable alkali dry cells”.

• Of the 13 categories presented at the 14th meeting of the Eco Mark Committee for Establishing Category and Criteria, “air-
conditioners” and “motor-driven scooters (motorcycles under 50 cc that can travel on public roads)” were subjected to a
secondary assessment. As a result, the committee decided to continue to consider whether to adopt “air-conditioners” as a
new product category. “Motor-driven scooters (motorcycles under 50 cc that can travel on public roads)” are in the stage of
development and are still not ready to be considered as an Eco Mark product category. The committee therefore decided
not to adopt that item.

• The committee decided to publicize its Certification Criteria of the Eco Mark Product Category (a draft to be publicized)
(scheduled to be established on June 1, 2002). With this draft for the Certification Criteria publicized, the existing product
category No. 64 “Products Made from Recycled Cullet” is scheduled to be abolished on June 1, 2002. 

• It was decided to set up a working group on “paints” and “fire-extinguishing devices and equipment” as part of the
Certification Criteria of the Eco Mark Product Category. 
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Committee Report/Decisions

Eco Mark Committee for Establishing Category and Criteria (15th meeting)

Draft Announcement

Announcement of the Draft for Certification Criteria of the Eco Mark Product Category
“Glass Products”

The Draft for Certification Criteria of the Eco Mark Product Category “Glass Products” was announced as shown in
Annex 1. In association with implementation of this criteria, No.64 “Products made from Recycled Cullet” will
be discontinued. We will accept objections against this draft announcement and discontinuance of current product
categories until April 22 (Mon), 2002. For information on submitting objections, refer to “Acceptance of Opinions on the
Proposed New Product Category and Discontinuance of Existing Category”.

(1) Acceptance by mail and FAX
• Address, Name, Sex, Occupation, Contact Address, Telephone number, FAX number
• Name of the proposal Eco Mark Product Prototype criterion to give opinion
• Opinions on the above proposal criterion
A summary of the above matters should be sent in writing (on A4 size paper) to Eco Mark Office, Japan Environment 
Association at the address below by Monday, April 22, 2002 by mail (postmark effective) or FAX.

Japan Environment Association, Eco Mark Office
Takagi Building 7F, 1-7-2 Toranomon, Nishi-Shimbashi, Minato-ku, Tokyo 105-0003
TEL: +81-3-3508-2662   FAX: +81-3-3508-2656

(2) Acceptance by e-mail
• Address, Name, Sex, Occupation, Contact Address, Telephone number, FAX number, e-mail address
• Name of the proposal Eco Mark Product Prototype criterion to give opinion
• Opinions on the above proposal criterion
A summary of the above matters should be sent to the address below by 17:00, Monday, April 22, 2002 by e-mail. 
When you attach a file to e-mail, please use MS-WORD, Ichitaro, or Excel format.

e-mail: ecomark@japan.email.ne.jp

“Acceptance of Opinions on the Proposed New Product Category 
and Discontinuance of Existing Category”



When we sent the 31st issue of Eco Mark News
(published on January 18), we conducted a questionnaire
survey of Eco Mark certified firms in terms of how they
wish their Eco Mark News issues to be sent to them.
Many of them responded. Here are the results of this
questionnaire survey. 

Q: How do you wish your future issues of Eco Mark News to
be sent to you? 

1. We wish to receive them by email. 49.4%
2. We wish to receive them by postal mail as before. 42.0%
3. We do not need them to be sent. 

We will view them on the homepage. 8.6%
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Information

Results of Questionnaire on Eco Mark News

Circulation of Eco Mark News by E-mail (Japanese Version)

As a result of the questionnaire survey described above, the Eco Mark Office has decided to start  to distribute Eco
Mark News among the cer t if ied f irms who wish the news to be sent by e-mail from next f iscal year, by 
e-mail instead of postal mail that it has been using for Japanese version. The certified firms that did not respond to the
present survey and all subscribers other than the certified firms will be sent an official questionnaire form again. They are
requested to express their wishes. (*Those who expressed their wish to receive the news by e-mail in the present
questionnaire survey will be processed according to their wishes.) 

Topics

Report on Eco Mark Symposium (East Japan)

Earlier this year, on Monday, February 4, an Eco Mark symposium was held at the Tokyo Women’s Plaza (Jingumae,
Shibuya-ku, Tokyo) with the sponsorship of the Green Consumer Tokyo Net, under the title: “Expand the Circle of Green
Consumers: The Roles of the Eco Mark”. On the day of the symposium, a keynote speech was given by Prof. Takashi
Gunshima, Faculty of Economics, Doshisha University, under the title, “Aiming at Sustainable Consumption: The Eco Mark
and Green Consumers”. A panel discussion was then held with the keynote speaker as the coordinator, together with the
following panelists: Ms. Etsuko Akiba (Green Consumer Tokyo Net and the Nippon Association of Consumer Specialists),
Mr. Norio Ashikaga (Nihon Keizai Shimbun, Inc.), Katsuko Fujimori (Cooperative Co-op Tokyo), and Mr. Ken Morishita
(Eco-Management Institute) (arranged alphabetically for the family names). The discussion was on future challenges to be
addressed for the Eco Mark and Green Purchasing. The symposium attracted 238 visitors. The closing address was given
by Ms. Yoshie Ichige, representative secretary of the Green Consumer Tokyo Net and an environmental counselor. The
symposium thus ended with success. The findings made at the symposium are scheduled to be reported in the next issue of
Eco Mark News and on the homepage of this association in late March or so. 

Report on Eco Mark Symposium (West Japan) part 2 
— Summary of Keynote Speech “Challenges and Prospects for Eco Mark”

The captioned symposium held on December 7 last year featured a splendid keynote speech by Prof. Kazuhiro Ueda of the
Graduate School of Economics, Kyoto University. Here is a summary of his speech. Its details are scheduled to be publicized on
this association’s homepage in late February or so. 

When thinking about the environmental issues and environmental policies, we find that there occurred a paradigm shift
from the end of the 20th century to the 21st century. A “paradigm” is a set of basic concepts that we consider when thinking of
things. For example, what is advanced garbage administration? Today, leaving things to the administrators is not called
“advanced garbage administration”. It is essential for inhabitants and local business operators to be enthusiastically committed
and proceed with garbage reduction and recycling. Concerning the roles of the administrators, it is becoming important to set
up a system for garbage reduction and recycling and to build up a framework where inhabitants and business operators to work
together. A major paradigm shift in environmental issues and environmental policies is going on in Japan, just like other
countries. 
(Middle part omitted.) 

The label means something in that consumers’ choice counts, and it also af fects the producers. As green consumers
increase, producers will find it impossible to supply the goods in the market without making the goods green. The label
therefore affects producers. Another important thing is that the label also means something like a means of implementing a
policy. Suppose there are two commodities having identical functions. The one with the least environmental impact will gain an
Eco Mark or other ecolabels. The label will have the nature of guiding the commodity to become something that spreads in the
market and to turn something with a high environmental impact into something with a low impact. There may be commodities
that are better prohibited, when you consider whether to use them. But, if it is very important to make something better little by
little, you cannot do so by letting the administrators prohibit it. To provide an effective means of doing so is another significance
of the ecolabels.

The label is something that links consumers with producers. First, producers and consumers have to consider how to cope



with the Eco Mark. Then, what do you have to think of in order to make it spread a little more and guide it in the direction you
wish it to go? First, the reliability of the mark itself is very important. Product information is something coming directly from
firms and publicity. But conventional wisdom holds that publicity does convey information about pricing and convenience but
does not provide much of other information. Some information come from public organizations, but such efforts are not quite
effectively made in Japan. I have the feeling that sword-of-mouth information and something similar are important in Japan.
There, the Eco Mark enters as a source of information. What does the information source need to become reliable? Objectively
speaking, I think it needs to have a fair, transparent procedure. Another issue is that, now that various efforts are being
increasingly made concerning environmental issues, people have become to call everything eco-friendly. But the problem is, are
they really eco-friendly? One tool available to assess it is lifecycle assessment (LCA). But it is still not yet adequate. It is
important to find an effective way to produce environmental information that is elaborate and reliable and to check whether
there is a system capable of confirming it. Another thing, the Eco Mark is a means of third-party authentication. But I think
Japan has been late in getting third-party authentication established in society. The spread of the system will be very significant.
Nearly two decades ago, I was studying lead recycling and went to a lead recycling plant in Germany. Lead has long been known
to be toxic and there is a rich history of poisoning due to that metal. That is why lead toxicity is very much advanced in
research. Obviously, when there is a lead recycling plant, people around it will make it an issue. Lead flies into a meadow, and
people will wonder if the grass contains lead. What is the toughest when thinking of such issues? The toughest is to examine the
cause-and-effect relationship properly and check it. In Germany, there is “TÜF”. It is a third-party establishment and has people
with Doctor’s degrees, capable of properly examining the scientific facts and knowledge, and both people who seem to be the
cause of the problem and people who seem to be the victims will believe in the findings made by the establishment and consider
the matter on the basis of those findings. Such a system is hard to come by in Japan. That is what I thought. One challenge for
the issue of the Eco Mark based on a third-party establishment is to make it get established in Japan. 

However, you can do nothing if consumers do not know what the Eco Mark means, even if it is reliable. In that sense, it is
definitely important to provide an opportunity for consumers to learn. This issue does not count unless there are consumers
who are motivated to survey the meaning of the Eco Mark more. It is important to understand it intellectually, but it is also very
important to learn through experience. When you experience the Eco Mark actually, and when you are glad that you bought the
product, that is what increases the confidence of the Eco Mark. I think that is what people can safely call a product. 

A support system is another important thing. On a grand scale, it is green purchasing. That is a great support system. The
Eco Mark is something that links green consumers to green producers. However, from the viewpoint of producers, it is hard to
produce something that is not sure to be what consumers need. Eco Mark products may partially be proof that their producers
are environmentally ethical. But, for the Eco Mark to spread widely, I think it needs to meet new demand, that is, eco-
friendliness, after all. Green consumers may represent a large number when they get together, but it may be unclear where they
are. There needs to be some certainty of demand after all. When administrative organs and leading firms, along with other
establishments, get together and present clear directions as their future policy, there will be born some certainty of demand.
Certainty of demand will lead to certainty of investment. As investment progresses, technology will improve. Before, people
used to say nothing but that eco-friendly things are expensive, and they said “Buy them even if they are expensive”. But, as
technical innovation progresses, eco-friendly things should become cheap and high in quality. I think it necessary to guide
things in that direction. 

In terms of building up a society where doing something eco-friendly is recognized, I think that the concept of green taxes
ought to be introduced. This means that the taxation system should make sure that doing something eco-friendly is recognized.
If things are arranged that way as a foundation, it will become desirable in comprehensive terms to produce such things and
purchase them. I think that there ought to be a social support system of that sort. 

Last but not least, the Eco Mark links producers who think of green production to consumers who think of green
consumption. But what is really green? What really meets the wishes of consumers? Communications is needed after all to find
the answers to those questions. There must be a system for proceeding with communications with which producers and
consumers can have regarding such matters in order to produce even more desirable things. In short, that can be called “co-
evolution”. It means evolving together. The way you produce things will change, and the way consumers buy things will change
as well. You do not have the answer to that at first. Things will evolve as you have give-and-take to each other. Coming up with a
process of co-evolution is a challenge that the Eco Mark is expected to address and what we expect.
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Kazuhiro Ueda 
<Professor at the Graduate School of Economics, Kyoto University>
Born in Kagawa Prefecture, Japan in 1952.
Graduated from the Department of Engineering, Kyoto University.
Professor at the Department of Economics, Kyoto University, since 1994.
Among his major works: “Environmental Economics”, 
“Thinking of the Environment and Economics”, and “An Invitation to Environmental Economics”.

（

財
）日本環境

協

会


